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Market disruptions have created an opportunity to 

capture new first-time domestic visitors, who present 

the strongest immediate opportunity for PEI



Potential Out-of-Market Size
Out-of-Province Travellers Seriously Considering PEI in the Next Year

Source: 2024 Global Traveller Research Program Prince Edward Island Full Report, Destination Canada and 

             2021 Global Traveller Research Program Topline Report Prince Edward Island

Key Insights

• Overall, there has been a 13% increase in 

Canadian out-of-province travellers who 

are seriously considering PEI for a leisure 

trip over 2024 and a 72% increase over 

2022.

• Ontario and Quebec represent significant 

source market opportunities due to their 

size, proximity to PEI, and degree of 

uncaptured potential travel demand. 

• Nova Scotia and New Brunswick are 

significantly smaller markets, but PEI has 

been highly successful at converting 

potential demand, generating repeat 

visitation, and multiple visits per year from 

these markets. They remain critical to the 

success of PEI’s visitor economy.

• There is strong market potential and 

interest in PEI from Alberta and British 

Columbia; however, there are more 

obstacles to converting that demand 

potential (e.g. direct air access). 
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Travel Intent

Key Insights

• Canadian residents’ interest in domestic 

destinations continues to grow and travel 

intent is at an all-time high.

• US travel intent to Canada is holding 

steady, with the key targeted region of 

New England having the second strongest 

intent to travel to Canada.

• Canadians are continuing to show 

significantly less interest in travelling to 

the US.

• Travel intent from overseas markets 

toward Canada saw a modest month-

over-month improvement and is currently 

in line with expected norms.

• Overseas travel intent toward the U.S. 

showed a slight recovery in August but 

remains below historical norms.
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Source: Destination Canada Market Signals Monthly Report, YouGov Destination Index

Travel Intent – Of the destinations considered, which are you most likely to visit?
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Paid Overnight Stays
Markets driving increased paid overnight stays, year-to-date, August 31, 2025 

6% 6% 25% 15%

6% 26%

= Year-to-date, record-setting pace

Source: Tourism PEI, Occupancy Database, 2025



Visitor Volume 

Key Insights

• Preliminary estimates for 2025 suggest 

Canadians will account for 87% of all 

visitation to PEI, up from 83% in 2019. 

• Overall, domestic visitation has grown 18% 

since 2019, and 2025 estimates project an 

all-time high. 

• There has been considerable visitation 

growth by residents of all Canadian 

provinces in 2025.

• Preliminary estimates for 2025 show 

potential for record levels of visitation from 

all Canadian provinces.

• Preliminary estimates for 2025 anticipate 

modest growth in US visitation over 2024, 

but levels will not reach the highs achieved 

in 2017.
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2025 over 2024 Visitor Volume Estimates, Canada

Source: Tourism PEI, 2025 Preliminary Visitor Volume Estimates, October 9, 2025; and 2024 Final Visitor 

Volume Estimates.



PEI’s strategic focus on four-season tourism and seasonal 

dispersion of visitor activity is achieving results



Collaborative Multi-Pronged Approach
Leisure Visitation 

Sport tourism 

Business Travel 

Upcoming:

• U15 Boys and Girls Canadian Soccer Championships 

• U Sport Field Hockey National Championships

• Centennial Cup Canadian Jr A Hockey Championships

2025 snapshot:

• 85% of business events booked outside summer season

• 120 confirmed business events

• 13,811 delegates

• $15.8 million in anticipated economic impact

Partial Festival/Event Sample: 

• Cavendish Literary Festival

• PEI Fibre Festival

• PEI Winter Bluegrass Festival

• Hot Chocolate Trail

• Eastern Kings ATV Weekend

• Charlottetown Christmas Festival

• Good Tidings on the North Shore

• Goolahalla Festival

• Jack Frost

• Wintervale



Prince Edward Island – property percent change over 2024
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Source: Tourism PEI, CRM Occupancy Database
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Room-Nights Sold
Prince Edward Island – growth in room-nights sold
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Source: Tourism PEI, CRM Occupancy Database

Legend: Peak = July and August, 2025 vs 2019; Non-Peak = January through June, 2025 vs 2019; Fall = September and October, 2024 vs 2019; Spring = May and June, 

2024 vs 2019;  and Winter = January through April and November through December, 2024 vs. 2019

2025 vs 2019 2024 vs 2019



Visitor Spending
Prince Edward Island – proportion of annual non-resident spending, main season vs off-season 
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88%
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Legend: Main Season = May through October; Secondary Season = November through April

Source: Tourism PEI, Visitor Value Model



Anticipating that 2025 will be a record-setting 

tourism year for PEI, but challenges exist with 

potential to impede growth



Key Insights

• Approximately 77% of all visitor traffic 

departs PEI via the Confederation Bridge, 

making it an important proxy for visitor 

volume to the Island.

• The Confederation Bridge has set new 

monthly traffic records 16 out of the last 

18 months, including every month except 

for February in 2025.

• Dramatic increase in bridge traffic for 

August, following the reduction in bridge 

fees.

• Overall, bridge traffic is up 11% year-to-

date, a new record-setting pace.

Source: Strait Crossing Bridge Limited, 2-axle and motorcycles, and License Plate Reader Camera database

Monthly bridge traffic 2025 vs 2024
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Key Insights

• Approximately 6% all visitor traffic departs 

PEI via the Confederation Airport; air 

access is foundational for facilitating long-

haul travel.

• In 2025, PEI faced capacity constraints but 

maintained strong load factors, 

demonstrating continued demand for PEI 

flights.

• The Air Canada flight attendant strike 

resulted in suspended flights during 

August. 

• May and September 2025 achieved new 

monthly records for air traffic.

• Anticipate approximately a 21% increase in 

seat capacity during the winter 2025-2026 

period over the winter 2024-2025 period.

Source: Charlottetown Airport Authority

YoY = Year-over-year for the month of September. YTD = Year-to-date, as of September 30, 2025.

Monthly air traffic 2025 vs 2024
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Key Insights

• Approximately 8% of all visitor traffic 

departs PEI via the Wood Islands ferry 

terminal.

• There were new monthly ferry traffic 

records achieved in both June and 

September, with overall traffic up 22% 

year-to-date.

• Overall, there has been an 81% reduction in 

the number of cancelled sailings in 2025 

compared to 2024, as of Sept. 30. 

• Dredging at the ferry terminal has already 

begun and is on schedule to be completed 

prior to the end of December 2025.

Source: Northumberland Ferries Ltd., private recreational vehicles

Monthly ferry traffic 2025 vs 2024
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Cruise Traffic

2025 YTD

-28%
Compared to

 2024

2025 YTD

+6%
Over 2019

Key Insights

• Approximately 7% of all visitor traffic arrives via cruise ship.

• Cruise is an important segment for introducing first-time visitors to PEI, with 

81% being first-time visitors, and 86% stating their intention to visit PEI in the 

future.

•  2024 was a record-setting year for cruise traffic, with 2019 being the previous 

record year.  

• While 2025 will be down from the record-setting traffic in 2024, we are 

anticipating that levels will be in line with 2019, the previous record year, and 

are up 6% over 2019 levels as of Sep. 30.

Source: Port Charlottetown, total passengers and crew

Year-to-date, September 30, 2025



Paid Overnight Stays

+6% over 2024

857,779548,111

Campground

309,668

Fixed-Roof Overnight Stays

+ =

+8% over 2024 +2% over 2024

Source: Tourism PEI, Occupancy Database, 2025

Year-to-date, as of August 31st, 2025



Regional Dispersion
PEI tourism regions room-nights sold, year-to-date, August 31, 2025 

20% 13% 24% 13%

1% 12%

= Year-to-date, record-setting pace

Source: Tourism PEI, Occupancy Database, 2025



Prince Edward Island - January through July, CAD thousands

2025 YTD

+4%
Over 2024
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Source: Statistics Canada. Table 21-10-0019-01  Monthly survey of food services and drinking places (CAD x 1,000)

Food and Drinking Place Receipts



As of September 30th, 2025

Source: Golf PEI, compared to the same time previous year

Vacation Bookings

612

+9%
over September 30, 

2024

Vacation Sales

$2.63M

+25%
over September 30, 

2024

AVG Booking Value

$4,298

+15%
over 2024

AVG Length of Stay

3.88 nights

+13%
over 2024



Visitor Volume
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PEI may be Canada’s smallest province, but we are a 

national  tourism leader
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Visitor Volume
2024 as a percent of 2019 levels

Sources: Destination Canada, Government of Nova Scotia, Government of Newfoundland and Labrador, Tourism PEI



Regional Occupancy Summary
Year-to-date, room-nights sold over 2024

Sources: Tourism PEI, Government of Nova Scotia, Government of New Brunswick, Government of Newfoundland and Labrador.

All data subject to ongoing revisions from the various sources of data.
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