
Whistler British Columbia / Colombie-Britannique

STRIVING FOR Resilience
For tourism Supply

POUR L’OFFRE TOURISTIQUE

EN QUÊTE DE RÉSILIENCE
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Tatshenshini-Alsek Provincial Park, British Columbia 

Our Mandate

→
Market Canada as a desirable tourist destination→

Sustain a vibrant and profitable 

Canadian tourism industry

Support a cooperative relationship between the 

private sector and the governments of

Canada, the provinces, and the territories with 

respect to Canadian tourism

→

Provide information about Canadian tourism to 

the private sector and to the governments of 

Canada, the provinces, and the territories

→
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What is Destination Canada’s Role?

National-level leader Convener Supporter/Connector Resource Provider Marketer
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TOURISM BRINGS STRONG 

EXPORTS FAST RETURNS 

ACROSS CANADA

• Impact: In 2024, tourism contributed $130B

in revenue to the Canadian economy.

• That's over $350M per day.

• Reach: 265,800 businesses in 5,000 

communities.

• Jobs: 1 in 10 jobs in Canada relies on tourism.

• Trade: Over $31B in revenue is from

international visitors making tourism Canada's 

second-largest service export. A critical 

source of new money entering our economy.

Lake Moraine / Lac Moraine

Alberta



6 Source: Statistics Canada – December 2023 Business Register, Location

TRAVEL AND TOURISM:  AN ECONOMIC ENGINE THAT 

REACHES EVERY COAST 



7 • Source:  Statistics Canada, Tables 36-10-0434-01 and 36-10-0234-01 (extracted August 13, 2025)
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TOURISM IS A TOP CONTRIBUTOR TO CANADA’S ECONOMY



The scale and speed of recent trade shifts 

mean that Canada’s economic strategy 

must change dramatically. 

Canada’s new government is focused on 

transforming our economy from one that is 

reliant on a single trade partner to one that 

is stronger, more diversified, and more 

resilient to global shocks.

The Rt. Hon. Mark Carney,

Prime Minister of Canada

November 1, 2025
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CANADA IS #1 (TIED) FOR INTERNATIONAL 

REPUTATION

Lake Louise / Lac Louise Alberta

(Up from 4th in 2024, now tied with Switzerland)



Alberta
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Provincial

Community

Industry (Tourism Supply Chain)

Local Partners

National

Tourism Ecosystem
Communities play a foundational role in the success of the visitor economy.
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Lunenburg

Nova Scotia / Nouvelle-Écosse

• Enables communities to thrive and to plan tourism aligned 

with local values.​

• Attracts investment, diversifies economies, and enhances 

residents' quality of life.​

• Creates local jobs, builds skills, retains youth in 

community and empowers future leaders.

• Supports resident, workforce and business attraction and 

retention. 

Benefits to Communities
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Point Pelee National Park / Parc national de la Pointe-Pelée

Ontario

How We Win 

Thought Leadership 

Legendary Journeys 

Investment Attraction 
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Thought Leadership 
Driving innovation, enhancing knowledge sharing, 

and supporting the practice of destination 

development



2023 Corridors

• Atlantic Canada UNESCO Tourism

• Northern Indigenous Lodge 

Network 

• Sustainable Journeys from Praires 

to Pacific

2024-2025 Corridors

• Cycle Ontario and Quebec

• Field to Fork: SK MB Agritourism

• Juan de Fuca

• Northern Sky



Kyle Saskatchewan

Destination Development Toolkits
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Step-by-Step Planning Checklist
Clear actions to help your community get started, with real examples from provincial 

and territorial partners across Canada.

Investment Readiness Tools Guides and templates to assess local capacity and prepare for tourism development.

Community Tourism Plan Guide
Details on how to build a plan tailored to your community’s unique needs, values, and 

goals.

Funding & Support Resources Information on grants, training programs, and federal/provincial supports.

Case Studies from Across Canada Learn what’s possible from communities like yours.

What’s Included?
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Economy
Economy measures tourism business growth, innovation, investment, and resilience, as well as the 

wealth generated for communities.

Employment
Employment studies the overall image, access, and inclusivity of the industry, including the local 

supply of skilled workforce and the development of supporting policies.

Enablement
Enablement reflects a destination’s capacity to host visitors based on its built environment, the 

quality of the infrastructure and the access to public services, and the supporting conditions.

Environment Environment tracks the impact of tourism on the ecosystem and the protection of natural resources.

Engagement Engagement celebrates the local culture and heritage, and Indigenous cultures.

Experience
Experience benchmarks a destination’s brand and overall value, as expressed by the quality and 

competitiveness of the visitor experience.

MEASURING SUCCESS  
Wealth & wellbeing index
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The Canadian Tourism Data Collective 

Industry Intelligence

Destination Intelligence

Traveller Intelligence



Connects

Businesses & 

Communities

POWERING COLLECTIVE INTELLIGENCE



TOURISMSCAPES

AN INTERACTIVE MAPPING TOOL THAT VISUALIZES CANADA’S TOURISM 

ECONOMY AT THE COMMUNITY LEVEL.



TOURISM 

BUSINESSES



TOURISM

EMPLOYMENT AND 

ACCOMMODATIONS



ASSET

MAP
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What is 

Investment 

Attraction?

Positioning Canada as a 

compelling place for 

investors to build the 

tourism experiences, 

infrastructure, and 

services that visitors 

need and expect.
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Qu’est-ce que 

l’attraction des 

investissements?

Positionner le Canada 

comme une destination de 

choix pour les 

investisseurs souhaitant 

développer les expériences 

touristiques, les 

infrastructures et les 

services dont les visiteurs 

ont besoin et qu’ils 

s’attendent à trouver.



The Lamplighter Inn / L'Auberge du Lamplighter Prince Edward Island / Île-du-Prince-Édouard



Okpik Arctic Village Northwest Territories / Territoires du Nord-Ouest
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OUR INVESTMENT INITIATIVES

Understand 

and Track 

Investment 

Activity 

Build 

Investment 

Readiness and 

Literacy

Elevate

Canada’s

Global Investor

Presence
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MIPIM – Outcomes 
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THANK YOU

Johanna Griggs

Executive Director, Tourism Development 

Griggs.Johanna@destinationcanada.ca

www.destinationcanada.com

mailto:Griggs.Johanna@destinationcanada.ca
http://www.destinationcanada.com/
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