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RESEARCH Key Highlights for Newfoundland & Labrador — continued

Perceptlons of US-Canada Travel & Geopolitical Situation E ‘*)

54% Having the opportunity to relax and unwind in uncrowded open spaces \b_) 89% have positive impressions of Canada as a place to visit
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A 25% consider Canada less safe than it has been in the past for American visitors
39% Visiting UNESCO World Heritage Sites

Key Considerations
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US travel patterns have shifted, at least in the near term.

Concerns about feeling welcome, as well as issues related to safety, border
crossing, and cost, may continue to affect travel to Canada and Atlantic Canada.

33% Meeting warm and authentic locals

3.  Despite near-term travel impacts and concerns, there remains a strong
opportunity to maintain visibility and remain top-of-mind with US travellers.

4.  Air access is critical.

the people, that inspired the play
This project was made possible through funding provided by the Atlantic Canada Agreement on Tourism (ACAT). ACAT is a nine-member pan-

Atlantic initiative comprised of the Atlantic Canada Opportunities Agency, the four Atlantic Canada Tourism Industry Associations, and the
four Provincial Departments responsible for tourism.
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